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1. XFERZFEIEEER] About L'Oréal:

N6 FLLK, RERIESAEIREBWAILITE, IREF—MHE, S BN THRESRSHEEEIEAIFRK
MEE, RUGRIELL "BiGsE, iEHFNZFREN" A, UATER. 85, B, BENSEENE, FEH
THESMMERIAT AR, TEERAET 37 MERREFEAASUNREERIENR "BeH, NEX—-
FER R 2030", BERRASKSIEBERMNR. B0 2. BRERSENELTm, LEEFEES
FRRAIZTTZ %,

SEESIMARET 90000 BRI, thENEHRBHNEKIESETSFTENSHEME (BERTFHEHS. ARXH
. BRATE. BUE. BKEFE. EROE. REBRIEMRESE), X6EE§ 2024 FREKHEEEIRSEIE
EE8I 434.8 {ZBRTT, 1SmTEBK13 MEZRA 21 MAKPLD, LIR—3XHEE 4,000 BRFEFZRM 8,000 BEFL
ATHRIE WA SCIFERA, BEEHEDTRIERKZE, REMRAIERRIRIRE.

BZEEEERA: https://www.loreal.com/en/mediaroom

For 116 years, L’Oréal, the world’s leading beauty player, has devoted itself to one thing only: fulfilling the
beauty aspirations of consumers around the world. Our purpose, to create the beauty that moves the
world, defines our approach to beauty as essential, inclusive, ethical, generous and committed to social
and environmental sustainability. With our broad portfolio of 37 international brands and ambitious
sustainability commitments in our L'Oréal for the Future programme, we offer each and every person
around the world the best in terms of quality, efficacy, safety, sincerity and responsibility, while
celebrating beauty in its infinite plurality.

With more than 90,000 committed employees, a balanced geographical footprint and sales across all
distribution networks (e-commerce, mass market, department stores, pharmacies, perfumeries, hair
salons, branded and travel retail), in 2024 the Group generated sales amounting to 43.48 billion euros.
With 21research centers across 13 countries around the world and a dedicated Research and Innovation
team of over 4,000 scientists and 8,000 Digital talents, L'Oréal is focused on inventing the future of
beauty and becoming a Beauty Tech powerhouse.

More information on https://www.loreal.com/en/mediaroom
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2. XFEGEEEHE About L'Oréal China:

EREARWCLRERRGRIEE 1997 FHATERMH7. BEHEPERNSERUT LS, BRETERES 32 1
mhd, —MERMEETRL, BRI 23T AMMES, HE#T 15000 8RT., &d 28 FERE. TR,
ARG, PECRKARCIEERSKE A7, SEItTXEUEE=MMAEER, IRERELRR
=XRAZ—.

TEFSNE AT RART, BCRIEECIRT. e, A, ESEEFWEFEIBIRE, FEFSIEIE, HERR
BIFRIN. BIETUANE, BEMBRER, HEPEZmUERERR. BERBERRS F &AM XED
HHIXBEIRE AT —— LSRRI ERAE), BeEEeRaRBEERizE P OEDMNEXSA. B, /F
ARFENEIRR, BERHETERZRANELERRER "RUEEHE, NPX—AlFaaR#E 20307, 2%
HE N TEESIZERNTRA 100%A BERERNTS, ARRBEERaELE. SEMSSBRELSTHSRER
B, Rt ETSIETAR.

L'Oréal, the world’s largest beauty company, entered Chinese mainland in 1997 L'Oréal China is
headquartered in Shanghai and has five offices across the country. L'Oréal China currently has 32 brands
and one R&l center in China, as well as two factories in Suzhou and Yichang, owning more than 15,000
employees. After 28 years of high-quality, steady and sustainable growth, China has become the second-
largest market in the world, the headquarter of the North Asia “Beauty Triangle”, and one of three Beauty
Tech Hubs worldwide.

As a benchmark foreign enterprise in China, L'Oréal has continuously increased its investments in
innovation, society, people, and ecosystem. It also collaborates with partners to explore innovative models,
set industry standards, and integrate resources, driving high-quality development of China’s beauty
industry. L'Oréal founded the Group’s first venture capital firm of regional markets in China, “Shanghai
Meicifang Investment Co., Ltd”. L'Oréal Group’s first self-build smart fulfillment center has been officially
opened in Suzhou. Meanwhile, as one of the best corporate citizens in China, LOréal China has always
implemented and kept the “L'Oréal for the Future Sustainable Development Commitment 2030” in mind.
China is L'Oréal’s first market to reach 100% renewable energies for its sites. L'Oréal China also actively
contributes to the development of Chinese society through diverse CSR programs that empower women,
youth, and vulnerable communities.
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3.ER3 M (hE) SEIEINERMTZA? What is L'Oréal China SeedZ
program?

R ETRES) || £ T B 25 ERR EAETMESIAER 12 MEImB, EHEY, BRI RRItEsWLERELT

¥, BEEIHIINK. B, REEESEFRNE. EXNAEEI AN CEET, (NS HRIRELT R,

e, e FiEA, BAORFBIRWEE, EFHEEINEEERETEE.

L'Oréal (China) SeedZ Program is a 12-month future leader incubator program for graduates. In the
program, you will be offered with a customized development plan, including cross-department rotation,
dedicated training, customized career coach, etc. In this incubator of future business leaders, we enable
you to experience our new brands, new marketing, new retail and new technology to help you achieve
your very own cdreer aspirations. Join L'Oréal and together with us to create a Beauty-Tech empire.

4. BR3EHE (FhE) SERIBIETRBEEESRIRTA? What will you get from
SeedZ program?
1. STAERRRKARIEE
v ERMER. BER1h%G. £AMARE, BMRIBREGE—
v RUYRNRESIEEME, ARPRIS—m. GENKK
v BRIt ZTESHINUEE, BSEIsRER, SHFRISEIEM 0 2 ity
v ZhUEREEE, BERETREIEEERSER. It EERREIRERRE

1. Diverse & Go-beyond Growth and Development Paths

v' Customized rotations, cross-departmental experience, and all-round development help you take your
first solid steps in your career.

v' Independently take charge of high-value projects, becoming self-reliant and growing rapidly through
practical experience.

v" An innovative and diverse, inclusive cultural atmosphere that champions entrepreneurial spirit,
supporting you in bringing your ideas from O to 1.

v" Diverse functional areas, with opportunities to freely explore career development at the French
headquarters, in the different markets within North Asia zone, and even beyond.

2. FEMFIFFEMES
v BRER S00+MREEHRERE, NREESS IFIRRELE. RRIFRY "HEe”
v MAIRERNESESERFES, BEFIRR, NMITERFHAILETL
v LRSI—N—mHES, SMHKHFBEIEL. TR
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2. Abundant Learning Resources and Tools

v

L'Oréal's 500+ skill-sharing libraries precisely guide your learning and development direction,
illuminating your "skill tree."

From the moment you join, you'll be equipped with multi-module customized trainings and a wealth
of learning resources to create a systematic development plan for you.

Exclusive one-on-one mentorship and guidance, allowing you to fight alongside excellent colleagues
and achieve mutual success.

3. HRERFHIFHINEF

v

v

v

v

TS, IRERFOFRGE

BICHEHRE, ANREI= 12 XFR & 12 XEFwR, BT LEMINRERE
BMNN, —ERERDAFR

ZRERATAEE, BFEANRILE, SRRKR~m "BE"

BER. WP BBEF WISSRTEN, FETSHEE, SSMTFEEFE
hlt—=. AIETRE. #tEFREEt. RTFRITISEEmRE

FEAG, EAP LIEER, REHRT. EBEAHFNGHE" BEREXHR

3. Highly Competitive Compensation and Benefits

v

v

Industry-leading and highly competitive salary and compensation package.

Extended paid leave: Enjoy 12 days of annual leave and 12 days of sick leave from your start date, plus
additional surprise holidays like Christmas.

Flexible working hours: Two days a week quota of working from home.

Quarterly employee internal sales and anniversary onboarding gift packages, allowing you to enjoy
L'Oréal products “freely”.

Employee benefits such as gym cards, movie cards, book cards, and shopping vouchers, along with
rich employee association activities like Sports, Filming etc, help achieve work-life balance.

Comprehensive coverage including social insurance (five insurances and one housing fund),
commercial medical insurance, supplementary pension plans, and employee stock ownership plans.

Annual health check-ups, EAP (Employee Assistance Program) psychological counseling, free dental
cleaning, medication dispensing, and other "small medicine cabinet" health care services.

2026 B3N (FFE) SEEIERHE:

- BRINSERIERE , BRAREFRRHRE: 2025 F 18182026 7 B 31 B (LAERRAVIEREI/9HE)

- Graduate between 15t January 2025 and 315t July 2026 (Refer to the date of graduation certificate)
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5. BRI Bedkth Function Introduction & Locations:

1). iS5 EF =5 Marketing & Digital (Shanghai)
KR SHFEEEIEFE mEE. mEAESF R AT IS EREEE.

MATHZEHFEEIN], REBNSSERNFARTIIFER. BRFBEXNEHEES, HE—R7BE~R.
(FREEEEHDRRMNSREEESTT, #—PEEERER R, Ba% L& THER, EREAIFEAR. FiT
RIS ESS, TERSEHFUTE, TERFEREBRMINRERS, HRoBEshNINSIERINE,
BEHBREREN M,

DONBRER, FOEA1—HE5 |ReIHET, ARsemsEnIE .

L'Oréal Marketing & Digital Marketing Department is a dynamic hub encompassing Product Marketing,
DMI, and Division Darta.

By joining this cutting-edge function, you'll seize the unparalleled opportunity to spearhead the entire
lifecycle of product and consumer-centric marketing initiatives, transforming insights into a stellar
portfolio of iconic products. You will leverage profound market insights and advanced marketing data
analytics to uncover unmet consumer desires, seamlessly integrating online and offline resources to
propel our brands towards unprecedented innovation and elevation.

Furthermore, you'll cultivate an acute sensitivity to emerging trends and hot topics, master diverse digital
platforms, and craft premium content that resonates deeply with our brand identity. By strategically
harnessing the strengths of both internal teams and external partners, you will forge brands that capture
the hearts of consumers worldwide.

Come tojoin us and become a driving force in leading innovation, continuously redefining the very essence
of beauty.

2). BBE§ E-commerce (Shanghai)

. HEELEREETF, KNEEIRUA, S EEHRIEEABRRR TE,
2. $liEt EREEN, B A TSR — T REEE S E R,
3. BEXEEST, PRERSEIER, FIEREERARAIREE.

By joining E-Commerce team:

1. You will be the ultimate orchestrator of our e-commerce business, the visionary planner of our mega-
promotional campaigns, and the decisive voice in shaping our brand's online marketing strategies.

2. You will build and optimize our online channel matrix, harnessing digital innovation to craft truly
unique and unparalleled online shopping experiences for our consumers.

3. Through sophisticated big data analytics, you will uncover the strategic opportunities driving our
business forward and define the comprehensive blueprint for our brand's e-commerce development.
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3). $HESAKEPEI Commercial & Key Account Management (Shanghai)
1. EEHEERN, (BHELATEETE, B I REIIRAHES =P,

2. EEEPER, ETASNENmEES, FHENEEER, sEntll, EESHTRH, TERER
FHREFER.

3. FHAME, BEDEZFRAE. XEFHNMSIARSTE, BRENHEXNEEER, #HTllRRE,
By joining Commercial & Key Account Management team:

1. You will architect and implement groundbreaking new retail models, seamlessly integrating online
and offline experiences, and empowering our partners with cutting-edge digital tools and strategies.

2. You will become the ultimate client expert, leveraging company strategy and brand vision to expand
and manage key accounts. You'll master negotiations for activity plans, inventory, and more, forging
the most competitive client matrix in the industry.

3. You will redefine market expansion, building powerful collaborations by sharing client insights, risks,
and opportunities. You'll harness the immense power of our brands to influence partners and propel
the entire industry forward.

4). EZ-BRBXEI$EZR Medical-Dermatological (Shanghai)

. BURBSRRRES. EXRMEHEZANEN A EHREE. ER. EEZRNEEREIEXR.
2. BE% L&A THESRERRI S EE SRR EFHSEY TIVFABEERHTEZNBERE.

3. BEEFXFNEFEBRMEMAEMAEE, LISNMEFEWATYRMIVAR, HraESREERSENE,

By joining Medical-Dermatological team:

1. You will forge powerful connections between our brand, dermatologists, medical experts, and
consumers, meticulously cultivating professional academic partnerships with key opinion leaders and
esteemed medical societies.

2. You will ignite skin science awareness and solidify our brand's medical authority through impactful
online and offline initiatives, ensuring the dissemination of medical content is always professional,
academically rigorous, and precise.

3. You will strategically empower our brand's vision through robust medical relations and communication,
significantly boosting recognition among healthcare professionals and, ultimately, delivering
unparalleled health and beauty experiences to consumers.

5). I353#=#1 Finance Controlling (Shanghai)

RUERIEMSERIRSREEATKE, MNESES, FEERERR. MSERERWSERERZRIE, HmEE
MW ERRF BT A sE RIS S XL,
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RRMEAEER, FAESFEEMER, HESENMEIEETNARNSESER. EXE, (RER
WA EERAY— R,

IOAZEA], AR MBI BIRER.

You will be at the very heart of managing company accounts, expertly forecasting business trends, and
strategically allocating vital resources.

As a core member of Financial Controlling, you will serve as a close and trusted partner to our business
units, meticulously managing and optimizing brand expenses while proactively analyzing potential
opportunities and risks.

You will be a crucial strategic advisor. You will safeguard our financial health by managing costs, develop
robust and insightful budget plans, and even predict the future trajectory of our business.

In this dynamic environment, you will be an indispensable force, contributing to the success and growth
of our iconic brands.

6). EAVEE S5 2AREAE] Corporate Affairs & Engagement (Shanghai)
1. BEELREUSBirSERFmIBRIEIATES, HrFHEASENRERESR.

2. NREEFKFINRREE, WAXNIMERE, BIEUHSSRERBHIIGESIIF, W EESmETsRt R
WERSmEEDTTINEE.

3. #IEFLERSEREGRREEWVSBINEWHSTENE SREES, SMR—EelEsE, ItHFRAZA
HE!

By joining Corporate Affairs & Engagement team:

1. You will establish and implement communication strategies and public affairs initiatives that perfectly
align with our business objectives and group mission, meticulously maintaining and elevating both the
Group's and our brands' images.

2. From managing brand partner relationships and spearheading internal and external communications,
to leading corporate social responsibility initiatives and navigating crisis communications, you will
build and solidify the Group's and our brands' images, significantly strengthening their market
reputation.

3. You will formulate and execute impactful corporate social responsibility projects and brand activities
that resonate with our Group's mission and brand business. Join us, and let's create the beauty that
moves the world!

7). Al¥SEEA R Sustainability (Shanghai)

0. RAHIRAFLARIUHNHHIGESIEEERER, WE. STMEEAXEdE, Nt EbXAY
SRIRIRERIRML S I, FHERIAT AR R B TRRISCIR.
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AL, SR SHITUREARBXRNERIE, FiHEERINRTREEE.
BXRFRAMREH. £B. NESENEESENEE, 5IAURFEARERE,

Sk, T8, ik, #isg, EWESRARKNERIEE SR FEA R LA+ E
AUt SHIT.

By joining Sustainability team:

1.

You will immerse yourself in cutting-edge research, analyzing market trends and consumer insights
within the sustainable development landscape. You will collect, interpret, and leverage crucial data
to inform strategic decisions for North Asia and Chinag, directly driving the achievement of our
ambitious sustainability goals.

You will take the lead in planning, managing, and executing pivotal sustainable development projects.
Your role will involve orchestrating seamless internal and external communication and promotion for

these critical initiatives.

You will effectively harness your expertise in marketing, communication, and project & event
management to be a true leader, spearheading transformative change in sustainable development.

You will collaborate closely with a diverse range of departments—including Brands, Operations, R&l,
and Corporate Affairs & Engagement - to collectively drive the successful implementation and
execution of our sustainable development strategy across North Asia and China.

8). BREEIREIZEHIA Information Technology (Shanghai)

1.

2.

5.

6.

NSRRI A, SWSRANGIFFHENERRRE.
B SEHIRERR, RGBS ST,
PIRERAMERMRIERATE, S aeE,
MEARFFEEARAELR, SHFEWRISROEE.
TE5 [SRE AR BUFTRIRRT, (RIP AR TS,
B TIENHRARN, FERTMRUIDRINE,

By joining Information Technology team:

1.

You will operate at a strategic level, deeply collaborating with business units to drive significant
growth and development.

You will leverage multi-dimensional data insights to craft and deliver outstanding digital experiences
for our consumers.

You will underpin our digital transformation by building and maintaining a robust technical
framework and agile technology platforms.

You will ensure the efficient operation of the entire enterprise, always with an eye towards technical
sustainability and long-term viability.
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5. You will spearhead digital technology innovation while simultaneously safeguarding our company's
invaluable digital assets.

6. You will dedicate yourself to cultivating an exceptional technology team and providing a modern,

inspiring work environment for our employees.

9). JtILEE Operations North Asia (Suzhou, Shanghai, Yichang)

MFmBRI R, R, £r-HiE, BEISRRS (miYEk. . B, 2HF), WEREzEES M
TEHEDTHRERENARMESEE, HOFAFRESKERE. . SRMASENERLE, LBER
BEHFERHBERER K.

HANEE, BAIENHASREIRRMEBRZTAES ). BUEAR. MAILLEEEEETL, (REEH
SNPEHNER T 7R, TR, TH. FRASSEENER LS TIRT, SIEsSIMrRIE.

From product design and development, procurement, and manufacturing, all the way to final services
(including finished product allocation, warehousing, transportation, and distribution), L'Oréal Operations
contributes to the growth of L'Oréal at every stage. We develop and continuously seek the most agile,
innovative, efficient, and responsible solutions to meet the diverse and specific needs of our consumers.

In Operations North Asia, we highly value and encourage end-to-end value chain exploration and cross-
functional, cross-domain development. By joining the Operations North Asia Management Trainee
Program, you will have the unique opportunity to start from the Chinese supply chain and factories,
exploring, understanding, and deeply participating in every aspect of the operational value chain, thereby
realizing your true value.

10). A73E&FE Human Relations (Shanghai)

RUERIEADNRES IEZANTRUSEHKE. ATEE. ARKRSZES. ATEE. SEFHMRADES.
t2elH. ANFREHMURADFFRBEFOEIRA.

IANABDSEIRER ], (RSSM—E&EEIR HR HEBADER, WENRTRRE, AREKIENFEEE.

REESRANSESZMNSERINIE, DISALANAREM HR BTG, ARRBEEISITEFES
HRBIIAZT KRB, FFREEARRT, BRDSARN.

IONFA], —HE0 At BRI A ¢ FeaER”, HEFTESURAR, HINCEMARESRM. SUFRIsE
R ATEL

The L'Oréal Human Relations department is comprised of diverse teams including HR Business Partners,
Talent Acquisition, People Development & Learning, Talent Management, Total Rewards & HR
Controlling, Social Innovation, HR Excellence, and BEST Center.

By joining the Human Relations department, you will collaborate with a vibrant group of HR professionals
to empower organizational, business, and employee development, injecting fresh vitality into L'Oréal
family.
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You will deeply engage with various business units, providing essential HR insights and support for their
organizational growth. Furthermore, you will have the opportunity to craft a wide array of training and
talent development programs, continuously motivating employees and unleashing their individual
potential.

Join us, and together we will 'recharge’ our employees, collectively building an agile organization, and
driving L'Oréal to become the most inclusive and innovative beauty-tech company.

). AR FILUFR Research & Innovation (Shanghai)

BRI AFEIFHOB 2005 FEF LBk, ERRMARCEIEERAFICEXIREA. BEMAATAR
SEAIRIACITE. NBERIZY], HIIHAREERMEELEmERIEIH, NP, ZLEIEFAR. &R,
BRSNS m. FIBNTFARMSARIIRA, GRS HETEHEE STUHRMBLEAIEY
o, RIEFNARSS.

X8, (FAMNEEREREAAINER, MIVESERISRENORE RN BT, Al 91, INE~RTA,
SKE mINANERTZRRARRTTE. BB XEHAN, SEHBEETK, SIFioRAK, 1T&
REGTEREEEN M. REENRE, REFARKEHE, EXTMERCATFE LRARMFNES, S
x—ie, W mMARRREINATE SN ETE

DONFEA], RESEMFFME, 1LATE AR ESEAIREE.

Since its establishment in Shanghai in 2005, the L'Oréal Research & Innovation Center has grown to
become the L'Oréal Group's largest and most comprehensive research and innovation base in the Asia-
Pacific region, covering the widest range of R&l technologies. From its inception, we have leveraged
scientific expertise to power innovation across all beauty categories - from skincare, makeup, haircare,
and fragrances, to today's cutting-edge digital beauty products. We are dedicated to utilizing frontier
research and technology to create beauty products, experiences, and services that profoundly meet the
diverse needs and aspirations of Chinese consumers.

Here, you will not only delve into advanced, cutting-edge technologies such as in vitro skin reconstruction
and microbiomics, but also harness digital technology and Al analysis to accelerate product development.
You will seek groundbreaking solutions that push the boundaries of product efficacy and application
methods. Furthermore, you will apply these new discoveries, combined with deep consumer insights, to
innovate formulation technologies and craft products perfectly tailored for Chinese consumers. Most
importantly, as a valued partner, you will showcase your best on this international platform, witnessing
with L'Oréal the entire transformative journey from scientific research results to real-life application.

Join us to explore new beauty secrets and enable everyone to experience the true essence of Chinese
beauty.
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6. IBIE;RFE Recruitment Process:

3 PRRERIER: © A1 8 -10 B 13 B Jb5AdiE 23:59 (LAERBMRRESREE; BERmENEE, 55
BRI R —H & DT HEZAIHME)

£ LEME: o BHE -10 B8 (WIEERIRE, ARRMASNTERERARR, LAHEBMHERIE)
HR mi®: 10 BlE EORMERFERAARRE, LEBHERIME)

drsEik: 1 B8

Offer B75: 1 B TE#E

® 3-Minute Online Application: September 15 - October 13", 23:59 Beijing Time

(Simply upload your resume and submit your preferred functions; candidates who pass the initial

screening will subsequently receive an email containing the link for the online assessment.)

® Online Assessment: Mid-September to Mid-October

(Online assessment link will be sent out on a rolling basis, and the assessment format may vary for

different roles; please refer to the email notification for details.)

® HR Interview: Late October

(The interview format may vary for different roles; please refer to the email notification for details.)

Business Interview: Mid-November

Offering: Starting from late November

7. Ei5A O How to Apply:

FIFF 7o i E RS N — D BI AT R ER

Click the link or scan QR code below to start your application!

iR : https://u.hrtps.com/r/cLO59ndeN
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EZEMBRBEN, Bif. 5if. EEINTEGSNFRENFER, XETHASKERRE:

For the latest campus recruitment information and exciting events, stay connected with us on our official

channels:

MIEARS: EEEIREREIS

SRS BCRHEHRERES
B ufi: MEIHREERE
IMIF: ERSRIERES

T RIS FSET
HE: RUERHERR
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